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Understand Your Audience 
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Understand Your Audience 
 

Who uses your site 

What their background is  

What contexts they are operating in 

What they are looking for 

 

August 2010  Linda Kolker  lindakolker.com 3 



Understand Your Audience 
 

Makes YOUR job easier!  
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Understand Your Audience 

·List your major audiences 

·Gather information about each audience 

·List the major characteristics for each audience 
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Understand Your Audience 
·List your major audiences 

 
 
 
 

·Gather information about your audiences 

·List the major characteristics for each audience 
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Learn About Your Audiences 

·Where could you go or what could you look at to learn 
about your audiences? 

  
· ____________________________________________ 

  

· ____________________________________________ 

  

· ____________________________________________ 

  

· ____________________________________________ 

  

· ____________________________________________ 
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Learn About Your Audiences 

·Your mission . Who does your mission serve? What is your 
mission supposed to help people accomplish? 

·E-mail, correspondence, other feedback . Who is 
writing? What are they saying or asking for? 

·Talk to Sales , Marketing and Customer Service . 
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Learn About Your Audiences 

·Ask site visitors . Have people who come to your site fill 
out a short questionnaire.  
 --Survey Monkey has tool you can easily use 

·Watch how someone uses your current site . Do simple, 
easy user testing. 
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Profile Your Audiences 
Major characteristics for each audience  

 
·Demographics 

·,ÅÖÅÌ ÏÆ ÆÁÍÉÌÉÁÒÉÔÙ ×ÉÔÈ ÔÈÅ ÓÉÔÅȭÓ ÆÏÃÕÓ ɉie. environmental law)  

·What environment they are in when they visit your site 

·Values/concerns 

·Emotions 

·What they want from your site 

·Key phrases or quotesɂwhat does a visitor want you to keep in mind 
about them as you write? 
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Profile Your Audiences 
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Personas: Putting It All Together 

Create a persona representing each segment of your 
audience 

 

 

 

 

 

 

 

Journalist?           Donor?      Attorney?  Student?
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